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INSTITUTIONALISING CORPORATE
SOCIAL RESPONSIBILITY: A STUDY ON
THE CSR STATEMENTS ON CORPORATE

WEBSITES OF MALAYSIAN AND
SINGAPORE CORPORATIONS

Shabirina Md Nowdin, Zolhamed Abdullab, Yubanis Abdulb Az

Abaeaet < Fle parposs of this paper is to examine the current state of
earporile seckal responsibility stalements on corporate websiies of
Mabiyston and Siagapocean earporations and analvze how the CSR
slitbeitents contribate in building & unigue comporme idemiy of
votguatlivas. Comend analysis is enployed to cxamine the websites
wt hialwwsinn and Singar < <Oy 145 telieved
thar pencrally most compatiies end to publish and communicate their
LRI stalemicnts visibly g peneral stakeholders, However, fere is &
sipaitwamly  difteremt outcome of the amiculation of CSR on
Trsites between hMalrysian and Singaporean conswmer
corparations, A number of Singaparcan crpanizations were found
less concerned with CSR practives a5 compared to Malaysian
organizations. The fndings indicate & necd for comporalicns m
Malaysia and Singapore to orchestrue their core competenee of CSR
activities i erder 10 develop a unigue corporate identity & a global
business envirenment,

Kevwords: Corporate ilentty, Corporate Social Responsébility,
Asian couniey,

Pacitees of

L. InTRODUCTION

TIIE call 10 organizations to be socially responsibic had

bepun way back in the 1960°s when businesses started to
expand by crossing the bowndarics of their countries and
became interational 1], The advent of globalization has
great influence on the way corporate sociat respensibibity
activities are condusted a5 the industrics started 10 place
greatl importance i te socictal and eovironmental impact and
started 1o cngage nore with the canmunities. The pressure for
the corporations o be sooiatby-responsible does not only came
from the vatious poversments, but also the workd citizens and
the mass media [2] Ewrope for example places a grea
cmphasis on CSR o through  fegislation and  povernmemt
enforcement  [31,[4]. Some of the feading organizations
espocially  multinational  corporations  become  primany
propengnts of SR duc to high visibility which exposes them
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1o criticisms and seruting from various padics especially the
public and constmers. Various factors shape e corporaw
pelawvipur o carrying owl the social expectations which
inclwde cupsoper demands, ostitutional tnvestar demands,
community demands and NGO demands [3]

linprectations from husiness comrations today are high which
alse inchude addressing social problems s taking inte
accaunt higher social responsilaiiies {6]. Corpocatians may
receive & pread scrutiny and be heaviby critcized for no being
soctatly responsible, that may have @ severe impact on s
veprsition. Maoy comarations fnd themselves under o greal
sertiny for the misconducts or rrespensibde  corporate
botaviors. For cxample in the infamoos cnse of NIKEs
swealshop labour which daemaped MEKE™ repulation as they
have been heavily criticiacd for abt it sbecesses. On o
canteary, i Starhucks’ business case, fois befieved that
consumers and sharcholders po bovond the qualiy of the
product w oustanding corparate repatitions, "ieing sacialiy
responsible is not only the right thing to dot it can distinguish
a company from s ndustry peers™ 710 Ao wereasuy numba
of corporations wday readize that putting emphasis anly in
economic interests 1 insufticient as i coutd lead o reputation
damage. An orpanization™s reputation which s primarily
pased oo the stakeholders’ porecplions i vital especiaily in
beorming competitive [0 As argued by [9], W relation 1o
CSR, whit nrany erganizations face is reputational sk, with
an increaged atention due to high visibility and eriticisms of
corparate practives [10] WIKE for exampie had to strive bhard
Lo regain the public’s wust and it reputation years afler the
scandatous sweatshop labor dishonorable corporate avt [L1].

The purpose of this paper lienee s W0 examine the current state
of comporate social responsibility siatements on corporate
websites of Malavsian and Singaporean corporations and
analyze how the CSI1 practices are effectively used to build up
a unique corporate identity of corposations

1L LETERATURE REVIEW
A. Comparative Studics af TSR
NMumerons comparative stadies have been done on the
subject mater of CSR especially in the westermn contexd, A
comparative study hns been done au stakeholder enpagement
and social responstbility between the Uoded Kingdom and
other Buropean countrics [12]. The findings revead that the




corperations i the LK have higher ates in CSR practices in
compattsen 1o the ather countiies i the Furope. This is due
e et tha tider the leutersdup of Tory Blar in 1996, e
UK govermnent Tad placed o gret aiphasis on OSR that
restlts du Digler investnents by cotporations imoe TSR
prajects,

There e alse beett camparative studies o CSR between
the rope conntries and the Uiited States. {13 Iid
ditferentinged twa types of CSR pracused by tieae two regions

and proposed the  conceplual  framewark of expficit wind
imgelicir corputte soginl esponsibi They srgie that

explicit CSR 15 whae geneeally praciiced in e Buited States
andt en she oeer land fplicic CSR & matnly conducted 1o e
Faropean cenntties, Provision of health care, cmploveds”
prrhis and environmental protection are examples of explicit
58 that are offered on o valuntory Dasis by the carpocations.
However these ssues are considered s the comgranies” logal
responsibitities and s reparded as mplicn CSR 0 die
wnited Kongdom and the Buropean Countries. 1 s thus a
higher stake for comparations in the comext of explicit CSR
framework such as in the United States that could Dspact the
weputdion of the corporations. Most Jeveloping countries”
practices of CSR winld very Hkely belong o the eapticn CSR
catepory as iaking CSR as 2 logal cosponsibibiny s seen s a
Binehrance W auiseting fareign muestments o the counteies
[ 44} This thus i tien would Bave its impacs o low far are
compranies  dre willing o shoulkder  corporate social
responsibility that such hehaviour vould reflect wpon their
identity and a bad decisiv-miking on CSR coutd laut thesr
repmation. A highly visible mudtinwtional corporation for
arample, WIKM lws been struggling for a loag time in
regaining s cepulation atter dosing the public trust resubting
fFom unacceptable behaviour by the way they operated
sweatshops it the developing countries that had caused
euvironmental damage {EE]

Comparative stndies i Asia indicate 3 generally low
awarencss and practives of USSR compaged 1o e Westem
cauntties, Pue o globaiizanon, Asin corporations iowsver
Tive beon patting in cfts o fmprove vontribations o (SR
as cxpected By inlernstwonal warket stukehobders [13). 7
study 15 1 comparative shudy thid seeks 10 eximing corporite

sockat Tesponsibility us stated on carperate websites of

Madwysban wsd Singagoecan conpuorations. Analvsis will be
varied ont 1 exmnine bow USK prandives e effeetively wsed
1o build up o wague varporite ety o corporaons.

8. Corporte Sovial Respearabadone Do

Tlee way CSK s cosnbiacned o beaviby anflueoced by the
corporation s b usl bk pgowsd swluch predominantly
shipe their corponle identty s dwre i vaedum o the
literatire on cwmparite ddies Buelwens o Asiiin counirees
o CSR o Durbdin i unngiee corponiie sdentily, To project
POSHIVG reprudativak, vt el 1o g Huweiy corporate
identity  effvctively wliel whubes corporate personadity
consisting ol

ottty phidvsepdie, the corporle viibues and

corporate mission” f16], which ace tsually ardeudated v the
carparate welb sites, Corporate web sites are powerful teels for
commeating znd promwting corperate demities {17 cuted
18] A number of studies bad examined ariculuion of CSR
witatves vin websites or corperate annuad reperts e [19],
{2 i Singapore. Throngh the evolulion ot the nlerncl
corpatate website emerped o o powerful mediz o promote
corporate identities and build relationships with avdicaces
[#8]. A number of scholars {for instance 121481(22] have
conducted content anatyses of corporate websnes.

Fhere s o signficans difference in e way USR5
condueted aeress the different countties [23]. 1 hes béen
repetedly reported o the liseratere thin dee Tevel of awareness
i e imparance of USRI Asia is relaively fow e
Singapore tor instunce, even though various effons such as e
establisiment of & gon-predit cenwe for OS5I e country
have been put in place, [24] repotted & considerably jow
averal level of awareness on CSR.

1t 15 alse reported that there bas baen a growing atenion o
SR in the coumtiy proven by the increasing number of
contprences on CSR invelving the Buitsh lagh Comsaission,
Centre for CSR amd UN Global Compaet. These coaterences
were attended by represematives from mulinetionad and
dumesie corporatiens, smullanedion-enterpises wd pubbs
and privite sector orgnizttions (23]

L €20

IAL FRAMEWORK

discussed o berature of CSR and corporate fdenuty at
lengeh, this study proposes and enipineally wsis the briogd
persanality  clememis  of  Madaysion and Singaparesn
companes. The stody is comducted 1 analyze the extent that
corporations i1 Maluysia and Stegapore are concerned in
projecting their comoeate identty threngh corporaie sogial
responsibility bngatives and values, A combent amysis hus
been conducted to exunine CSE vision, siatement ar aclivitics
artfealated and reporied s corporate websites using
Anker's Hrand Personatity Awrtbues. Brand personatiny is
olten referred to a8 Tthe sotoof buman claraeteristcs
assaciated with o brand™ §26]. There have been 3 nuber of
stodios that examing corporate wentity based on human
porsorality agribuees [21) (8]

A Befimition af the saupling frame

This study used he Bursa Makaysian and Singapore Stock
Exchange Hsis (nain markety October 2000, Totad qumbers of
Salavsian and Singaporcan companics registered in muin
wurker ave $60 and 642 respectively. This is a population of
this stady. Al companios vegisteoed Dy e Busa Madaysia and
Singapore Stock Excliange have o (il guantitatve and
qualinstive eriteria. This 1st 18 wsed a5 2 senpling frame, Many
similar or related stwdics in Farope and US wsed Forune
CGllobal SO0 List, However, this is not possible in Maiaysia aod
Singapore due o lmited oumber of  Malaysian and
Singaporean companics bsied i Porune or Farbes, Thus, the




Bursa Malaysia and Singapare Steck Exchange lists are
sebevied for B reasons: () it iz a representative of the largest
companies  in Malaysiz  and  Singapore: by murkel
capitatization (revenue based), () majority ownerships and
sranagement contral; () all companics have websites,

B. Definition of the sample

As stared above, Bursa Matavsia und Singapore Stock
Exchange (nain market) [ists represent a finiwe wumber of wil
the companics in both countries. This study tack a random
systematic sample of 283 (out of 860, or 33%) Malaysi:
vampanics and 214 {ow of 642, or 33%) Singaporean
companics front that lists, seleciing every third case afler a
andom stael. Sampling emor is sel a 95% of fevel of
vanfulence.

O Chndin prosceddures of data collection

The coding: procedure is designed 10 better accomplish the
patipose o iy study, “Building Uaigue Coporate 1dentity
Galine: s mganizational CSR statements™. Corparate
weehsites v anatyced lor explieit offerings of CSR stsernems,
which the compiny wses o present itsel 10 it stakeholders
(453 9% Coders meticolously consider statements based an
leng-term cansideration; therefore, any short-term information
such as news and ansouncentent is ignored.

£ Search of the Web Sie

After selecting the sample. a search is performed For the
eomnpany’s websiie, The firg step B8 o wse the Bursa
Malaysin and Singapore Stock Exchange’s website by elicking
on the pame of the company seiected, which displays
corporate informution and other options. After finding the
company’s  wibsite, the coders continue with the data
cellection.

£, Deterndination of wnit of ancfusis

This study considees the “homepage™ or the initial sereen of
cach of the selected websites, and she first and seeond layess
of the optien “Corporate information” or “Abowt us™ for
similar as the context unit, For coding. this study covers a
codlent  category fewture  using  Aaker's (1997) beand
personality  attributes,  For 2 quumlitative  approach, the
frequency of occurrence of overy teem specified in the
framework s amalvzed. The contem catepory femtore s
defincd according to the need of dua 1o answer research
Gquestiong.

F. Feasibitity of generol access 1o the vweb

Using the matrix designed. coders first had to determine the
depree of effectivencss of the first opion in the matrix,
{Instrucrion: Step b - 1f you find the web page by elicking on
U name of company in the Bursa Malaysia and Singapare
Stack Exchange lists, mark the option ximplee. Step 20 I vou
have to browse the web page in the Google or other scarch
engines, wark the option difficrdr. Swep 3t 17 none of the
previcus steps work of if the official website docs not exist at
e memnent of this research for any reason, the company s 1o

nze. Engineenng and Technola
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he counted as oot foumd™)) The coders were w eliminate the
selection of this campany aod Toek for e next on the sample
list, begianing with step 1 of this section,

O OSR statement

The clement o code o the niateix is abous the COmpany s
CSR of s website. (strectfon: Step [ iF you don’L see any
title “CSR™ on the first page, or seeond laver suggostad by a
link (e “Abowr us™) note oo the remark s fornnd. $1ep 2
- U vow do Bud the statements, mark optan ' (Y or "2 (N)
accarding 10 the five dimensions and 42 attribues of Asker's
brand personadity seale. Coders were asked 10 iguore any
short-term information suel as news and announcement.

v, Resuers

The research findings of this study are presented in 1o parts.
The firsl pant explores the frequency anatysis of brand
nersenelity dimension on both countries. The second pant
presents the analysts of brand personatiny dimensions across
Aficen different industries in hoth conntries.
Table b fifustrates the frequency amalysis on both counlrics
bused on cach brand personality dimensions. Al of these
itents measwre the dimensions of brand personality on yes and
e scali.

Table 1: Content Anatysis of Brand Personality Elements
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Sincerity

Four descriptive cioments are used w measure  the
personality atribute of sincerity as adapted from Aaker's
brand persomality attribute. *Sincerily” is deseribed by “down
W earth’, “honest’, ‘wholesome' and ‘cheerful’ personaiiny
clements.
GF conypanivs or & wial of 23% Malaysian companies integrate
‘down 1o eanth” element in teir CSR statemems, Whereas
wther ftems reporied lower percentage where 32 companics for
‘honest’ itew, 14 companies for “wholesome' jtem and |5




Werld Acads,

coprties o Ceheortisl Gemn Sueprisingdy, G0 seens that i
s vase ef the Singuparcay campanies, ere s very Ltde
el of sincerily expressed in the CSR statements. Only o
anggle songrany reporied seele vadue s O5R wloeh is thones”
i appeuss o be the only frem eonbadded 1y CBR pracees.
Y dlusirated tn the sable above, o al 21 comprandes, oaly
oy epmpanies express CSR seaemes it their websites,

Yeifemeni

e “exvitement’ persanality et is desenbed by four
clements, U includes “during’, spivited”. Chnaginstive” wd
greta date

Secoreponted a0 ble | Cdanng” and Clmaginaive” elements do
anl seem o be inegrated o the OSRsmemens of e
Aalaysian comprnivs. “Spirited” wsd Tupo-dae” however are
ssibie th e CSK stutemems. HEven though only 3.
“oof the companies include these two iems in Malaysian
TP,
Malaysian

such  clements are comparatively  higher o
vomproies’ websies  than the 8
cempanies’. Mo of the four fems il deseribe excitemenn
are ategrated inte the SR staemenms i ihe wohsites of the
Mogaparean companies, Menee, 100% of these companies du

T

i Teshinal

seg it dleere e any sbgnifoann differencas. The result provided
i orable 2 1s discussed based oo e comparisan hotwee
Malayatan  amd  Singaporcan  companics. The  Toblowig,
diseussiog is sd v i CSR acomias adeess e idustoes

Tabie 2: Anatysis of Brased Personadity Dimensions
aceovding o Tyvpes of Industry

nod shiw oy element of excitement by theit CSR sutements
s expresicd in e comintate websi

Comperence
The porsenslity atnbuiie of compotence 15 described by
three  chemwents which  are Steliabie’.  tinweibipgenr’  and

sucevssiul. Uimder the competence angtbure, “suecesstof
appears to be e most dosminunt iem i Mafaysizn
cinpasies” statements of TSE. 10% of these compsnies
wdicate e one o the kev olememts o tie
sldemenis. This is foiliwed by relinble’ e reporied by 44
vonpranies andd Cimelligent” by i companies. However, in
Stngapore, Crelighie’ as an auribae isodhe most daminant
carprrizan o tsuesess el and Tsedligent” attribuges.

SUCLENS

Soprltistication

Upperclss” and Cchaning”, are owa of the atribuics thig
desetibe  sophistication  wader  Aaker™s brnd  persanality
wierthures, Table 1 imdivaes that ‘upper-cless” element s
expressed inoar least 10 Malaysian compames ) their CSR
statements. Only ene of e companies i Maluvsia ineludes
churming as part of ity brand pesonality, Nevertheless, noae
of e freuns are found sntegrated fmo Singaporean companics’
CSR snements i their corporate websiis.

Rugirecdiess

Finally, two brand  persenality  elements  which are
soutdoorsy’ aond “tongl’ are used f measuting e presence of
personality attrbuie of rugpedness.
3G of the CSR stements i e Malaysiun companics’
websttes divate rugpgedness, There are alsa Malaystan
comgrnics (4.7%) expross dien OSB swremenes with an
clement of toaghness.
Inan aemp o examine the degree of signifivance smong the
dimensions across the indwstiy, chi-sguare test 15 conducted
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Sineerine

The fihings
of tie Mainvssn companes llustrae higher leved of sincenily
o OS8R activities In comprrison o Singaporcan companics.
Four wpes of industries whicl iclude wnerisim and bospivaluy
£A09R), the Ooaneiy] ndustry (O03) e wlecommunicniions

reneratly indivate thiab the carporate websites

inclstsy (043 and the computer and wechnolepy industy
(0315 demonsiteie siowestily in their U3R sutements s
compared 0 for cxample properiics. satral rescarces gl
antomotive. On twe other Tand, caly one svpe of tndustry in
Singapare, which is he induswial products (008 s found w
have the element of sineetin and sy
difterent from others,

Foxe pismicand

Three types of industrics i Malaysia bave iserted the
cloment of encitement i iheir CSR serbvitios. The Towrsm
andd Dospeeabiny dndusty (OO0 Goreported to huve sah
uiribude ot the strongest significart leved at 401, This is
fotfowed by e wilities and eocegy €093 and the mataal
resources (003 However, the result of ehi-sguare wst an
Singapmezn companies provided no evidenes and that e
difference s not statisdeally signifieant,




Waorld Acad

Congretence

Only  elecommamication  indusiy significant
difference fsig=0.05) in inserting e efement of competence
attribuete in theic CSR staement in comparison to the wher
industries. Similarly, in Singapoee, the property ndusiy iy
found to b statisticatty  different from the others in
incomurating sl characteristic i the C810 statemens foand
it theie corporale websides.

I

Stuphistication

In Malaysia, it is found that only the telegnamitmicatiaon
industcy is significantty differenmt (0.050) in using e atiribite
ol sephistication, However, the result of cii-sguare test on
Singaporean campanies indicates that the ditferenee Is not
stalostivably significant,

firngeeedeess

Buggudiess is perecived  differently by dwee differam
inchust in Malavasia in amicudnting their T3 statements,
These badusteies are the toueism and hospitafity {045), the
telecommumication £00%) and the wtiiities and energy (.
However, the result of chisquare test on Singaporean
companies udicates that the difference is mot statdsticaky
significam.

v, Discussion

The findings senerably indicate Ut Mabaysian companies
appear to he ahead of Singaporean companics in the
articulation of the CSR siatements in theis carporite websites.
These companics Tealize that websites ure powerlut tools for
communicating and promoting corporate identities {17]. cited
in {1%], which hicludes corporate values (164 panily shown
througi their CSR activities. These anieuiated statements in
the corporations’ corporate websites provide cusy wccess 0
varous stakeholders and this aticulation forms their oniine
brand personality {8} By using the brand  personality
wiribites, the stateniems reveal, 1o sonke ot the attribuies
of the companies that reflect their stand in shouldering
cotporate sociab responsibility. Such projection of positive
valtie may increase Ml reputation and cosnpetitive advaniage
%]

The srpanizations in Singapore Towever du net huve much
effort in positioning themscelves through  expression af
corporate social respansibility activities i their ¢comorate
websites. Such finding is in line with [24] that even Mhough
various initiatives have been put in piace 10 emphasize on the
imponance of CSR, the Jevel of awareness is still considerably
fow. Fven though quite @ high nunber of the compames in
Malaysia do project their CSR activities oy statements in their
ereporate websites, there are still companics that de revea
their CSR activitics in the websites. This is in tandem with the
discussion by [23} that the lovel of awereness in the
importance of CSR in Asia s selatively fow. Such iow fovel of
awareness on the imporiance of CR is reflected in their effor
1o inelude such information in their cotporate websites.

my of Soienze, Bugingenng and Technology 2.2

Compotations very  often have  mixed metivations in
engaging inte U8R aetivities, As discussad ahove, shrceriny
seoms 1o be e most dontinant aedbute jo the expressions and
deseriptions of corporale sociab aclivities carried out by the
companies in Maaysia, In Malaysia and many arlier Askm
countrics. CSE activitics are oifored on 2 voluntary basis by
the corporations ikl oot considered a3 the companics’ tegal
responsibilities ke in the United Kingdom and the European
Cownries. Hence, the stocerity attefbute coald be highly
visible in warious industries in Maolaysia with regards
cxprassion of CSR statements in their websites. There is
however @ concern that the information on U8R asctivities
revemtid it the websites is due 1o publicity motves [§9], The
Milaysia Prime Minister menticaed in Tis 2000 et speech
that ail public fisted corporations are w0 disclose their C5R
activitics. The disclosure fowever may n oecessarily be
firongh their corporate websites even though it iy vieal taat
CSR involves communicating the company’s CSR activities to
variows stakelviders and encourage their feedback fn order to
retein celovamt  CSR vision,  1F commaumicated  well,
dakehotders who are awwe of the corporations’ CSR
setivities and CSR vision are reported as w lave Jigh regards
of she carpoeations [9].

Mosi of ihe CSR stuemems of Mataysian companies fiave
also been awributed as relinble, intelligent and successtul,
which are clements o desciibe comipelence under Aaker’s
beand pecsonality. Shmdiarly, even though net o aedful, b
some of the companies i Singapore do illustrate to some
extent the auribute of campetence in their OSSR staienents,
These companies realize that shoullenng andd illustrasing
corporate soctal eespoasibility is sten as pari of heing
compelent, refindibe amd suceessful compantes, [ s probably
due 1o the realization that by playing igoorant o CSR, they
wouid be exposed to reputationat risk [4) and criticisms of
corporme practices [0} The finking is in line with [15)
arpument that these corporations have started to puk in more
effort to improve contcibutions iy TSR as expected by
ternational market stakeholders. s s essentinily an
fmporant insight as organization’s repiiation in hecoming
compaetitive is  primarily  based  on the  stskeholders’
nerceptivas (8], The presence of excitement, sophistication
ami ruggedness atributes weee however not as significantly
highlighted in the CSR stawements, both in Malaysian and
Singaporsan companies’ COLpone swebslies,

v1. CONCLUSION

The sty was conducted w analyze the extent that
corpoiations in Maluysia and Singapore are eoncerted in
projecting their corporae identity theaugh comorate social
vesponsibitity inidatives and values, A content anmiysis was
conducted using Aaker's brand persemality atieibutes. A
handful of corporations in Malaysiz do articulwe theie CSR
vision, statement of activitics in their corporate websiic. Such
commumcation of CSR relaed activitics may indicae the
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epatiation i building competiive advantuge owr the allwre
carpottlions as @ g peecentage of sacielias, melwbig the
artermasiona] stikeholders, hise merensingly hecome mose
deanding in e of folding responsibilities wwanl the

~wreonnding comonuuties. The most ouistamdiag COIPRILELIS
prersanabily awsibutes eapressed througly faeir ORI ssement
an Malaysin are singerity and compeience wstead  of
soplistication,  exeitcment a1 Sareaparean
earporations undersaken i e stody Toweve ot sgem o
heligve in positioning hemsebves threugl evpre siel o

e s

corpataie social responsibiline wetivities in heir corparite

wehsies,

Tytere studies showld however extend e study te cmplay
quaditative methad Tor data cellection in arder e obin 1w
depth of e lsste under study. A swvey wanid il B
Leneticial o obmining & more  helistic daw 10 further
compretiend the corpuitions fn these conntries in Usiny U5
w0 enlance sheir reputaiion theough wrticufation of sl
activings in thoir eorporae websiie, The currens study wes
coment avalysis to anudvae the data where the findings mus
be cautiousty interpreted sspocindiy inteom of a6
fnplication, The wse ol conienr anulysis alse biiny
ol generalizabifity of she  findi since U depends on
individuals' nuetpretntion. Henes, tunwe research sl ain
al applying mwre than one method i order improye the
generalisabiliy and validity of the study, Fulnne studics mnay
wlso wan 2o beyond crags-seational anlysts especially n
making comparative analysis berween the g Soumiries.
Fintty, the resnbts of this study wee e @ ondine compontte
identity of o cowmsdes, Malaysin wnd Stgaport, [2ata
yathering is done through the websie abservation onky as 1t
may not imply real CSR aetivities comducied by compaties ist
respective coumrics. Future Tesvireh should herefore exiend
die stidy i severd] otlwer conntries »o that sobust findimgs can
e validated and continmed.
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